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EventsBase magazine is published four times a year in 
Spring, Summer, Autumn and Winter, and mailed to 
2,500 named event professionals in Scotland and the UK. 
In addition it is distributed at the following UK events:

SCOTLAND
Eventit Scotland
Business Events Leaders’ Summit 
EventScotland National Events Conference
PA Exchange Exhibition

REST OF THE UK
The Meetings Show (London)
Event Tech Live (London)
Conference & Hospitality Show (Leeds)

OVERSEAS VIA VISITSCOTLAND STAND AT:
IMEX Frankfurt
IMEX America (Las Vegas)
IBTM World Barcelona

EventsBase is the only 
magazine for professionals 
involved in organising, 
staging and supporting events 
in Scotland.

Published quarterly, the 
magazine is rich in unique 
content that tells the story 
of Scotland’s £3.5bn events 
industry through the eyes of 
the people behind it.

EventsBase is a distinctive 
and authoritative voice 
packed with news, views, 
thought-provoking features 
and interviews with the 
industry’s movers and 
shakers. 

 We reflect the growing 
diversity of the sector, both 
in the size and the nature of 
events and festivals covered, 
and the multiplicity of the 
suppliers involved.
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the enterprising, not to mention 
very patient artist George Singer, 
who was commissioned to come up 
with something lovely to jazz up the 
central atrium of the building. The 
result is spectacular; Singer may 
have spent a disorienting amount 
of time on a cherry picker getting 
the look right, but it was certainly 
worth it. My only disappointment 
is that I’m not there at night to 
capture the shimmering glow of 
the discs - a few of which are solid 
gold - as it is bathed in light. As a 
functional area, the atrium is ideal, 
providing a conference with perfect 
exhibition space for rows of shell-
scheme stands, but I imagine as an 
awards and gala dinner space at 
night that it is utterly transformed.

As I come to the end of the tour, 

Designed from 
a blueprint for a 
top conference 
hotel in the US, 
it’s little wonder 
Fairmont St 
Andrews has 
plenty of space 
for the modern 
delegate

INDUSTRY SUPPORT
REGIONS

That’s why, being American-built, 
the hotel has much larger spaces.”

After a sticky toffee pudding, I’m 
rather glad to be able to walk off 
lunch around the large hotel, which 
has 15,000sq ft. of conference space 
and whose vast lobby has been art-
fully redecorated and reupholstered 
to five-star, indulgent quality. And 
it’s only when walking around the 
complex do I get a proper feel for 
the venue’s potential as a meet-
ing place: its corridors are almost 
motorway-lane wide (ideal for pop-
up stands) and the conference room 
is as big as any pharmaceutical 
company could wish for - its main 
plenary room can cater for up to 
400 people and there are numerous 
smaller syndicate break-out spaces 
and an auditorium for around a 

I get the chance to have a look 
at some of the refurbished guest 
rooms. They have all been done 
to an exceptionally high standard 
and feature, as you might expect, 
on-trend wet room-style showers 
and rich colour contrasts. But it’s 
the personalised feel of each room 
with art works reflecting local 
geology and interest points across 
Fife that makes it feel like a well 
thought-through update and not 
one which you might associate with 
a hotel. The Fairmont at St Andrews 
has managed to eschew the ten-
dency for the rather staid, uniform 
approach to hotel design and offer 
business delegates more than just a 
room to lay their weary heads after 
a busy conference. They’ve man-
aged to make it feel quite like home.

The resort hotel, spa 
and golf course is 
also a great place to 
kick back and enjoy 
the breaks between 
seminars

BY KEVIN O’SULLIVAN

If you’ve visited St Andrews 
before the chances are you’ve 
paid a visit to its seemingly 
never-ending West Sands 

beach. Whether for a stroll, a horse 
ride or something more energetic, 

The Fairmont St Andrews has
 undergone a £10m transformation
 which includes individually styled 

guest rooms and meeting spaces

hundred. In fact, a Segway would 
not look out of place travelling 
up one of its main thoroughfares, 
which is a good thing if you’re an 
event planner looking to maximise 
exhibitor opportunities.

“We really want to drive the 
corporate business,” adds Jane. “We 
have the facilities, and we’re happy 
to give buyout to the hotel as well, 
so conferences can take over the 
whole hotel, if they wish. Not all 
hotels can do that. We’ve got the 
conference space.”

BUT WITHOUT doubt the number 
one selling point of the refurbish-
ment is the iridescent hand-crafted 
‘Zephyr’ art installation, whose 
thousands of hanging discs were 
individually inserted into place by 

like ‘land yachting’ [insert latest 
white knuckle craze here], the point 
is that it’s one of Scotland’s most 
iconic shorelines and most people 
will recognise it even if they haven’t 
been, thanks in no small part to the 
opening scene of the Oscar-win-
ning movie Chariots of Fire.

But with a new day, comes 
(literally) a new perspective, for 
me at least. And a welcome one it 
is, too. I’m sitting in the clubhouse 
restaurant of Fairmont St Andrews 
resort, which has what can only 
be described as one of the most 
commanding views to be found 
anywhere in the country. 

As I look north across a barrel-
ling sea and leaden sky, towards 
the ancient university town, the 
only thing about to trump my 

glass-fronted vantage point from 
our cliff-top perch is lunch itself. As 
a surf-and-turf-inspired langous-
tines and grilled steak smorgasbord 
hones into view, the chef even pops 
his head out from the kitchen to tell 
us proudly that the ingredients are 
locally sourced.

Although I’m here primarily to 
witness a £10m revamp of the resort 
hotel’s facilities, the view, combined 
with the tender morsels on my 
chopping board (what else!?) and 
the company - in the form of Jane 
McGee, Director of Sales and Mar-
keting, and Stephanie Reith, Senior 
Digital Communications Executive - 
are more than a welcome distraction 
from a day in the office.

As we tuck into the shellfish, 
with obligatory claw-shattering 

pincer equipment, Jane gives a 
potted history of the hotel, which 
explains neatly why she is trying 
to grow the share of its occupancy 
from 30% business conference del-
egates to around 60%. The Fairmont 
was built in 2001 by US nicotine 
patch pioneer Don Panoz - who 
had a desire to create hotels which 
doubled up as international meet-
ing spaces, so it’s a natural objective 
for Jane and her team.

“Dr Panoz had become very rich 
overnight; he’d built a hotel called 
Chateau Élan just outside Atlanta 
[in the US] and it had become a 
conference venue with a large 
main plenary room,” she explains. 
“When looking to build in Scot-
land he basically did a blueprint of 
the Chateau Élan and built it here. 

TALKING 
POINTS

n It would be remiss 
not to mention golf in its 
spiritual home. Fairmont 
St Andrews boasts 
two fantastic 18-hole 
championship courses 
and a ‘director of golf’ to 
help beginners get into 
the swing of things.

n The miniature library/
reading area over-
looking the central 
atrium is a great place 
to unwind with a good 
book, or watch the world 
go by.

n St Andrews Bar & 
Grill surely has one of 
the finest views of any 
clubhouse restaurant 
anywhere.

n Location: The hotel 
is ideally placed to take 
advantage of the likely 
upswing in conference 
business when the 
V&A arrives in nearby 
Dundee.
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V&A DUNDEE

COVER STORY

More than 
a museum
The V&A is the striking centrepiece of 
Dundee’s £1bn waterfront regeneration. 
But its value to the city will be much more 
than that of a tourist attraction and a piece 
of statement architecture

BY KEVIN O’SULLIVAN

I
catch my first glimpse of the 
building as it shimmers by the 
water in the glorious morning 
sun. At a distance, it is an ar-
resting sight – clad from head 

to toe in endlessly stacked concrete 
shelves, its vast grey and glass hull 
is part upturned ocean liner, part 
spaceship. 

Designed by world-leading Japa-
nese architect Kengo Kuma, whose 
own vision was inspired by the cliffs 
at Arbroath, the new £80m V&A 
Dundee is statement architecture at 
its boldest and most raw; it sits as 
the centrepiece of a huge £1bn re-
development programme breathing 
fresh life into a city eager to recon-
nect to its historic waterfront.

Much as the Guggenheim revi-
talised Bilbao, and more locally the 
Tate has done for Liverpool and 
the Turner centre for Margate, the 
new V&A on the banks of the Tay 
looks set to transform the fortunes 
of Dundee, culturally, economically 
and socially, as it embarks on a new 
chapter of its history, casting aside 
the image of a faded gem which has 
been searching for a purpose amid 

a period of post-industrial decline.
My impressions of Dundee, how-

ever, have always been favourable; 
the council leader, John Alexander, 
who I meet on my visit, charac-
terises the place as a ‘goldilocks 
city’ – not too big, or too small, but 
‘just right’. It is Scotland’s fourth 
largest city, in population terms, 
and is compact, on a grid-like 
system with room to grow. Thank-
fully, the redevelopment has rid the 
city of a terrible guddle of spaghetti 
junction-like road circuitry and a 
repurposed rail station, with fresh, 
modern hotels, will make it an at-
tractive place in which to arrive.

Part of the regeneration pro-
gramme is a series of interconnect-
ing civic spaces which link the wa-
terfront to the city proper; Slessor 
Gardens, the largest of the spaces, 
will become an open, modern 
themed garden; waterfront place 
and an ‘urban beach’ alongside the 
V&A will hopefully draw crowds to 
open-air events – on a land mass of 
10,738 square metres - in reputedly 
the nation’s sunniest city. Whilst 
the venture is not quite there yet, 
and it is the coldest day imagin-
able just before the ‘Beast from the 

East’ grinds the country to a halt, in 
terms of events it is a ‘model’ that 
has worked elsewhere and I can see 
it working here.

I’m not so much interested in 
finding out how the V&A itself – the 
only other museum to carry the 
brand in the world outside London 
- will be leveraged as a tourist asset 
to bring in an estimated 500,000 
visitors to the city in its first year 
(steadying to around 350,000 an-
nually once the initial excitement 
is over), but crucially how it will 
fit in as part of a wider programme 
of cultural, sporting and business 
events – a competitive market in 
which destinations around the 
world are increasingly active.

I MEET WITH Philip Long, Director 
of the V&A Dundee, and his team 
at Enterprise House in the city, just 
weeks after the opening date of the 
15th of September is announced 
to the world. He tells me that the 
excitement which has already been 
steadily building in the background 
as part of the construction phase 
has now moved up a notch, and 
inquiries pertaining to events – and 
how the building might be avail-
able to them – are coming in from 
around the world.

“The V&A is a very prestigious 
institution, which is known around 
the world, and so I think the as-
sociation with something which 
exemplifies an excellence and 
provides great spaces for people to 
come together and to be inspired, 
is a great ice-breaker in terms of 
doing events. We also have fantas-
tic spaces that allow events and 

activities – whether that’s corporate 
dinners or very small-scale things, 
launches or photo or film or fashion 
are all things that are beginning to 
come to us now that there is a very 
clear day for opening,” says Long.

He adds: “There’s a lot of interest, 
which has really surged since we 
went live with the opening date – and 
that’s whether it’s from people who 
want to get involved in some way, 
or numerous ways. We have interest 
groups from the States who want to 
come and visit; we have people who 
want to do events in the museum and 
find out more about how all of that 
works locally. And we’re experiencing 

“THERE ARE VERY 
SPECIAL MOMENTS IN 
THE MUSEUM THAT 
WILL BE QUITE AN 
EXTRAORDINARY 
THING TO VISIT AND 
UNDERSTAND MORE 
ABOUT” 

interest in quite formal ways through 
diplomatic channels in the Far East 
and North America.”

What has been notable, they tell 
me, is that the interest is not strictly 
limited to the cultural side, in its 
purest sense. There is an appetite for 
the V&A to be part of sporting and 
business events, a ‘Team Dundee’ 
approach, and that the venue 
– which is backed by a conglom-
eration of stakeholders, including 
Dundee City Council, Scottish 
Enterprise, Dundee University and 
Abertay University – is keen to tap 
into wider programmes of activity, 
for example to be featured in a con-

ference bid or a social programme 
of a larger event than any one venue 
in the city can host on its own, or as 
a canvass for broadcasters.

“We’re the focus of a lot of atten-
tion and the developing confidence 
in the city, but it is part of a much 
wider development. It’s speaking 
to people that the city is open for 
business. And that’s for business 
tourism, event activity in the city 
and the region; it’s a really exciting 
part of the future here,” says Long.

TARA WAINWRIGHT, V&A Dundee 
Marketing and Communications 
Manager, adds: “What we provide is 

something that doesn’t really exist 
in the city at the moment; at the 
moment the city is limited in terms 
of the number of events – whether 
it’s sporting events, or whether it’s 
big academic conferences as well, 
it’s limited because of its capacity, 
due to the scale of the buildings it 
has. The conversations we’ve been 
having most have been about  
providing an additional venue or 
part of a broader programme.”

She says: “So, for example, aca-
demic conferences that might come 
to Edinburgh or Glasgow can now 
come to Dundee. The higher end 
hotels will similarly be touched by 

Philip Long, Director of the 
V&A Dundee, on board Scott 
of the Antarctic’s ship, RRS 
Discovery, overlooking the 
new museum
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As the voice of the events industry we reach all the key buyers, 
sellers and influencers individually and by organisation. 

The magazine is a showcase, nationally and 
internationally, for the incredibly rich experiences, 
many of them increasingly exportable, that Scotland 
has to offer. 

EventsBase is independent and our team of 
professional journalists bring a wealth of experience to 
its pages – straight from the world of national press and 
magazines. 

As well as celebrating achievements, we want to 
encourage healthy debate, so please join in.

The industry now has the momentum to fulfil the 
ambition contained in the national events industry 
strategy - ‘Scotland The Perfect Stage - for the next 10 
years. 

Every issue has a programme of features on a key 
geographical region and a programme of regular topics 
including education, training, support and technology.
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Eva Longoria was all 
smiles for a picture 
opportunity with 
The Caley piper 
James Nicholl

Eva Longoria’s star-
studded Edinburgh 
fundraiser nets more 
than £100,000 for 
good causes

“I NEED THE 
FULL SCOTTISH 
EXPERIENCE” 

Eva Longoria

And the Global Gift 
Gala might be back 
next year...with 
Goldie Hawn!

BY KEVIN O’SULLIVAN

H
ollywood superstar 
Eva Longoria brought 
a touch of movie 
glamour to Edinburgh 
last month with a 

charity gala dinner that netted over 
£100,000 for global good causes.

The former Desperate Housewives 
star jetted into the capital for the 
Global Gift Gala –  a charity founda-
tion that has hosted fundraising 
events across the world including 
Paris, Cannes, Dubai and Mexico.

It was the first time the event 
has visited Scotland, thanks to the 
efforts of charity PR supremo Nick 
Ede, who comes originally from 
Edinburgh but whose East of Eden 
agency is based in London.

Ede secured a host of top names 

would love to film here, yes. People 
made fun of me because I wanted 
to film in Wales, but I love to film 
anywhere outside the United States 
just for the experience. I’ve never 
shot in Scotland so I think it would 
be a real treat. I feel you don’t get 
to know a country or a place until 
you’ve worked there.”

Longoria appeared to be game 
for trying the Scottish delicacies of 
haggis – which was on the menu for 
the dinner – and a dram of whisky, 
although she admitted she had no 
idea what the former was made of.

Ede then joked: “We’ll tell you 
afterwards!”

AS TO whether the event – which 
also featured Scottish business 
moguls and philanthropists Lady 
Susan Haughey and Sir William 
Haughey – will return to Edin-
burgh, Longoria said: “Hopefully 
yes, if it’s a great success, I believe 
we can continue having it here.” 
Ede later indicated that the event 
will return next year and that he 
was hoping to attract movie icon 
Goldie Hawn, as well an event 
sponsor.

When asked why The Caley was 
the best venue for the event, he 
added: “There are so many great 
hotels and it would be great to have 
an event in every single one. I think 
the Waldorf is so iconic; I used to 
come here to The Caley for roasts 
and actually when I saw the room, 
the Peacock room, it’s absolutely 
fantastic. It’s beautiful and it’s very 
different to the normal function 
room where we’ve done the event 
in before. I also felt that the trees 
made it so unique.”

n EVENT SHOWCASE
Catering was provided at The Caley 
by renowned chefs the Galvin 
Brothers. Guests tucked into haggis 
bon-bon canapés followed by crab 
lasagne for starters, a beef main 
course and raspberry cheesecake for 
dessert. 

Floral arrangements, which 
included the stunning flower ‘selfie 
wall’ and sprouting table trees, 
were designed by York-based florist 
Fulford Flowers.

treatments and therapy for children 
affected by rare disease, said: “Last 
night was a fabulous event and it 
went really well – the hotel looked 
magnificent and the staff were 
attentive to everyone’s needs and 
delivered a world-class event. We 
raised over £100k for good causes, 
which is amazing for the first time.”

Among the clever decorative 
touches which added to the atmo-
sphere was a ‘selfie wall’ adorned 
with flowers, where guests posed 
for memento snaps; the backdrop 
ended up being featured on the 
front page of the Scotsman with a 
beaming Longoria pictured along-
side piper James Nicholl.

A self-confessed “history buff”, 
Longoria, who was on her first visit 
to Scotland, revealed she had a 
view of Edinburgh Castle from her 
window and was looking forward 
to checking out the city; she was 
promised a tour of the sights by 
Ede, who honoured the pledge the 
next day and took her to the castle 
and Holyrood Palace.

She said: “I need the full Scot-
tish experience; Edinburgh’s a 
beautiful city and hopefully I will 
be able to sightsee tomorrow. And I 

GLOBAL GIFT GALA

DELIVERY

to attend the event at the iconic 
Waldorf Astoria – The Caley – on 
Princes Street, which specially 
adapted its Peacock Alley func-
tion suite with a series of lifelike 
trees, sprouting up through tables. 
Entertainment was laid on by a 
traditional piper, as well as a school 
choir from Canal View Primary 
School in Wester Hailes, and Brit-
ain’s Got Talent stars Calum Scott 
and Francine Lewis.

As well as Longoria, rising Scot-
tish stars such as the former rugby 
player turned actor Craig McGin-
lay, who features in the new King 
Arthur blockbuster and Outlander 
and The Angels’ Share star Scott 
Kyle appeared, as did familiar 
TV faces Eastenders actress Patsy 
Palmer and Made in Chelsea star 
Ashley James. Scots movie icon 
James McAvoy was billed to attend 
although sadly pulled out at the last 
moment owing to filming commit-
ments, the organisers said.

But that didn’t detract from the 
success of the night, where the 
combined income from table sales, 
priced at £2,500, and an auction, 
raised a total of over £100,000 for 
various charities, including Longo-

PR supremo Nick Ede with Maria 
Bravo, founder of the Global Gift 
Foundation

ria’s own foundation which works 
to improve the lives of women and 
children and Scottish children’s 
mental health charity Place2Be.

EDE, WHO has worked for seven 
years with Maria Bravo, the 
founder of the Global Gift Foun-
dation, which provides medical 
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during and after the event. 
We’ve started to see more and 

more event organisers and planners 
integrating with sophisticated CRM 
Systems and Marketing Automa-
tion Solutions.  This is because the 
industry is starting to realise the 
true benefits of integrating these 
technologies with event manage-
ment systems to automatically con-
nect event data with the rest of the 
customer lifecycle. 

CAREFUL STRUCTURING of data 
captured at events ensures that 
sales teams using the software have 
direct access to far more valuable 
and timely information, allow-
ing them to prioritise leads based 
on which companies were most 
engaged at the event. They are then 
able to follow up these leads with a 
far more personalised and targeted 
approach, rather than a generic 
pitch, which more-often-than-not 
fails to convert.

We’ve also witnessed a huge leap 
forward in the use of mobile tech-
nology. What started out as a nice to 
have feature used by only a few, is 
now finally making its way from the 
mainstream world into events and 
exhibitions and has become a must-
have solution for many events. 

Mobile apps for events these days 
offers far more than just replacing 
the printed show guide or brochure 
with sessions, speakers, exhibi-
tors and floor plans that they used 
to have. Now these apps have rich 
features for audience engagement, 

Technology will touch 
‘every phase’ of the event

TECHNOLOGY
EVENT MANAGEMENT

from polling and messaging, to 
personalised schedules and booking 
one-to-one appointments with each 
other, as well as seamless integra-
tion with social media channels. 
Add to that the ability for event 
organisers to send push notifica-
tions for real-time updates for their 
attendees during the event which 
can be used to engage them after 
the event too, and the event app has 
become a critical engagement tool 
for any event.

Navigation assistance is also going 
to have a notable impact on events 
and large-scale conferences in the 
future. Event mobile apps lay out 
detailed floor plans and iBeacons 
or RFID now allow for indoor 
geo-location awareness.  The two 
together can allow an organiser to 
serve up a “door to door” path from 
where the attendee is standing to 
where he or she would like to be 
next. 

Lastly, the increasing use of 
Crowdsourced and Real Time 
Content is a notable trend majorly 
influencing the future of the events 
industry from a technological 
perspective. Interactive presenta-
tion apps and live video sharing are 
becoming much more popular in 
the event space, as they have the 
capabilities of instantly capturing 
speaker and presentation content 
and broadcasting it to the wider 
world in real time. 

David Chalmers, Marketing 
Director, Europe at Cvent

Cvent’s platform 
includes e-mail 
marketing, online 
registration, venue 
selection, event 
management, onsite 
check-in and badging.

(Far left) David 
Chalmers, Marketing 
Director, Europe at 
Cvent

Software giant 
Cvent is driving 
industry change 
BY DAVID CHALMERS

Cvent was set up in 1999 
and is now one of the 
largest event management 
technology companies in 

the world, with offices in the UK, 
US, Germany, Australia, Singapore 
and India. As a company, we offer 

software solutions to event plan-
ners for e-mail marketing, online 
registration, venue selection, event 
management, onsite check-in and 
badging, lead retrieval, mobile apps 
for events, and web surveys.  

Today, there are nearly 200,000 
active users of Cvent products 
across the globe.

Our products allow event organ-
isers to handle the whole of the 
event life cycle from capturing data 
and attendee preferences before the 
event, creating a quick and seam-
less registration process, facilitating 
attendee engagement and network-
ing at events, through to the inte-
gration with sales and marketing 
systems after the event.

Our recent merger with Lanyon 
will open up even greater possi-
bilities with regards to the services 
that we can offer in the technology 
and event space. Together we will 
draw on our combined experi-
ence to push the boundaries of 
event technology innovation even 
further, whilst remaining focused 
on delivering outstanding technol-
ogy, capabilities and service to the 
events industry. 

With regards to the future of the 
events industry, if we step back 
and take a view on the evolution of 
technology within the events space 
over the past few years, it’s clear 
to see that it now plays an integral 
role and we expect this trend to 
only accelerate over the next 5 to 10 
years, touching every phase of the 
event experience including before, Mailing Address

Tontine, 20 Trongate Glasgow G1 5NA
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International Live Events association (ILEA).

Society for Incentive Travel Excellence (SITE).

Events Marketing Association (EMA).

National Outdoor Events Association (NOEA).

Hospitality Industry Trust Scotland (HIT 
Scotland).

Scottish Tourism Alliance (STA).
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Full page  296 x 236 290 x 230 

Double page spread 296 x 466 290 x 460 

1/2  page landscape - 130 x 204 

1/2 page vertical  - 265 x 100

1/3 page - 90 x 210

1/4 page - 130 x 100 

Sponsor strip  -  25 x 100                     

ADVERTISING SPECIFICATION
For accurate reproduction please ensure: 
l  There is 3mm bleed on full page &  
 DPS ads 
l  All text & logos are 5mm from the  
 trim edge
l  RGB and spot are converted 
 to CMYK 
l  All text is converted to outlines
l  All fonts are embedded 
l  Artwork is at a resolution of 300dp. 
l  Save as a high res PDF, JPEG, TIFF  
 or EPS 
l  Your file is clearly named. 
 
ADVERTISING DESIGN
All artwork must be sent in the 
correct format and size, by the 
specified date, to  
Shona@eventsbase.co.uk

EventsBase is the most effective route to key players in 
the Scottish Events industry. As an advertiser you will 
be in great company. Advertisers include: 

citizenM
Hiscox
Abellio
Sodexo
Dundee & Angus 
Convention Bureau
Titanium Fireworks
PA Exchange
EventScotland

EventsBase maximises the impact of your message. 
We have a range of sizes and can place your 
advertising in the most appropriate section.

Full page   £1275 

First page in issue   £1490 

Front half or right hand   £1311 

Double page spread   £2350 

1/2 page   £750 

1/4 page   £450 

1/3 page strip   £550 

Inside front cover   £1650 

Outside back cover   £1700 

Advertorials create a sympathetic and high profile 
environment delivering your message to a tightly 
targeted editorial audience.

Double page spread   £2600

Full page   £1350

Half page          £850

Ideal for clients with limited budgets who need a 
constant presence throughout the year. 
Package includes: 
l  4 insertions in the magazine over 12-month period
l  12 month online listing on Eventsbase.co.uk  
 Events Directory
l  One blast on the Weekly Newsletter when your  
 Online Directory is launched (this cannot be  
 purchased separately).

Rates:
l  12-month listing Eventsbase and online £600
l  12-month listing only £450

*Our advertising staff will send you a template to 
complete following booking.

SPONSORSHIP
Greater creativity for your 
advertising pound. Sponsor 
a Feature or Destination 
Focus.

VENUE FOCUS 
Readers will associate 
your focus with 
premium products and 
services. Perfect for 
high impact campaigns 
and launches.

Your focus can be priced 
on a 4pp, 6pp or 8pp 
front cover section, shot 
by our photographer and 
written by our journalists. 

Ratecard
DISPLAY

ADVERTORIAL

EVENTS DIRECTORY

AECC 
EICC 
Scottish 
Event 
Campus 
(SEC)

University of Strathclyde
Sheraton Grand
Trump Turnberry
Fairmont St Andrews
Merchants House  
of Glasgow
The Golden Jubilee 
Conference Hotel
National Trust for Scotland

Ross 
Promotional 
GWF Energy
AV 
Department

 EVENTS BASEFOR PEOPLE DELIVERING EVENTS & FESTIVALS IN SCOTLANDISSUE 10 / SPRING 2018

SUMMIT SPECIAL
#BELS18 - SPONSORED BY

SCOTLAND’S CREATIVE HEART THE BIRTH OF V&A DUNDEE

Mailed to over 3,000 subscribers every Friday, our 
newsletter is the must open news source for the 
events industry. A 3-month sponsorship package 
includes a Directory Advert in EventsBase Magazine 
and a 3-month listing on www.eventsbase.co.uk

l  Solus Sponsor  £1,000
l  Category Sponsor £400
 (Venue, AV Company, Recruitment etc).

NEWSLETTER

www.eventsbase.co.uk
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For more than 27 years, we have been in the business 
of communication, providing creative solutions for 
some of the world’s leading organisations.  
Encompassing event production, film, animation, digital 
and print design, we have the expertise and experience 
to deliver bespoke communication solutions that 
exceed client’s expectations - we deliver the message, 
whatever the medium.

20/20 PRODUCTIONS

Contact: Alastair Scott  (+44 (0)131 668 2020
Email: hello@2020productions.com
Website: www.2020productions.com

Actavo Events delivers award-winning infrastructure 
services for your event or festival including Staging, 
Grandstand Seating, Fence & Barrier, Bespoke 
Structures, Brand Activations, Ground Protection. Our 
Film & Television department also offers specialist 
structures and services.  Whatever the event our 
dedicated account manager will guide and support you 
from initial enquiry right through to delivery.

ACTAVO EVENTS AWARD-WINNING EVENT SERVICES

Contact: Barry Lawford  (01312854238
Email: events@actavo.com
Website: actavo.com/events/

We are specialists in the hospitality and tourism 
industry and are proud  patrons of the Scottish Tourism 
Alliance, sponsors of HIT (Scotland) and members of 
Scotland Food & Drink. As a leading Scottish Business 
it’s great to engage with the tourism industry and bring 
benefit by way of expert advice and offers for their 
members.

BRUCE STEVENSON INSURANCE BROKERS 

Contact: Carol Ward (Direct: 0141 354 4490 
Email: Carol.ward@brucestevenson.co.uk 
Website: www.brucestevenson.co.uk/our-services/

Discover Dalmahoy Hotel & Country Club just 20 
minutes from Edinburgh’s city centre. Dalmahoy boasts 
a rich history. Originally a Scottish Baronial Manor 
house, the hotel now offers meetings and events space 
from 6 to 300 people as well as 215 bedrooms, two 
golf courses and inclusive leisure facilities.

DALMAHOY HOTEL AND COUNTRY CLUB

Contact: Sarah Brown  (0131 335 1845
Email: conferenceandevents@dalmahoyhoteland-
countryclub.co.uk
Website: www.dalmahoyhotelandcountryclub.co.uk/
meetings-events/

As one of the UK’s leading events companies, we’re 
suppliers, event organisers and a creative solution all 
in one. 
EventIt 2018’s the launching platform for our latest 
exciting service, Twilight Trees. A vibrant selection of 
LED and non-LED Event Trees  that’ll add sparkle to 
any event. Indoor or outdoor trees as seen on the X 
Factor.

ALL EVENT HIRE

Contact: Adam Cameron  (07748637689
Email: adamc@alleventhire.co.uk
Website: www.alleventhire.co.uk

Amazing Days is an award-winning team building and 
corporate events business. We have over 20 themed 
team building challenges and specialise in creating 
bespoke corporate events and incentive experiences 
for corporate groups visiting Scotland. Loch Lomond 
is a specialism, with many of our events featuring 
our fantastic speedboat adventures and 4x4 off road 
driving adventures. 

AMAZING DAYS SCOTLAND

Contact: Ross McKinnon  (0141 212 8929
Email: info@amazingdays-scotland.com
Website: www.amazingdays-scotland.com

Arrow Corporate Promotions are experienced 
suppliers of promotional merchandise, corporate gifts 
and branded clothing. Providing a personal service 
by working closely with clients to find effective 
promotional solutions, achieving marketing objectives, 
maximising impact all within the required budget and 
time scales. We have experience working with business 
of all sizes and from all sectors.

ARROW CORPORATE PROMOTIONS

Contact: Angela Andrews  (0141 639 4210
Email: info@arrowcorporate.co.uk
Website: www.arrowcorporate.co.uk

Video Marketing Agency, specialising in Awards and 
Events films. Through our love of storytelling we 
create engaging and entertaining videos for your 
awards ceremony or event. Our team are experienced 
in working to the tightest of deadlines, even providing 
on-site editors to create same-day content to maximise 
the traction of your event.

AWARDS AND NOMINATIONS FILMS

Contact: AJ Maguire  (0141 212 6356
Email: events@brandcalibre.com
Website: www.brandcalibre.com

Established in 2007, Blue Parrot has become the first 
choice for event hire in the corporate and commercial 
Scottish events industry.  Continual investment in the 
latest market innovations allows us to offer something 
unique. From full room décor, silent auction technology, 
theming, bespoke designs and production, your 
imagination is the only limitation to how we can assist.

BLUE PARROT

Contact: Maria Joliny  (01355 521325
Email: sales@blueparrotcompany.com
Website: www.blueparrotcompany.com

Our professional team are well versed in creating 
tailor-made business solutions, so whether you’re 
looking to host an inspiring product launch or an 
innovative corporate event, Cairn Group will ensure you 
have the perfect combination of find refreshments and 
modern facilities to make your event a success.

CAIRN GROUP

Contact: Leigh Craig (01383 410000
Email: dos@doubletree-queensferry.co.uk
Website: www.cairnhotelgroup.com/

Confbuzz helps delegates to make the most of their 
time at events by quickly and easily finding the top 5 or 
6 people they would like to speak to, before they arrive. 
Confbuzz also helps organisers to generate reports, 
which they can use to: promote subsequent events; 
provide ROI; or standardise their business development 
process.

CONFBUZZ, EVENT NETWORKING TOOL

Contact: Nicola Hillhouse  (07834 219646
Email: nicola@confbuzz.com
Website: confbuzz.com

With 21 Showcase and Showcase Cinema de Lux 
UK locations, we have the perfect venue for your 
conference or event.  
Our dedicated team can offer you the chance to host 
your event and can provide a great opportunity to 
communicate with your colleagues, customers or 
suppliers in an inviting setting.

CONFERENCES & EVENTS

Contact: Colin Philip  (07967 312191
Email: cphilip@national-amusements.com
Website: www.showcasecinemas.co.uk/groups-and-
parties/conferences-and-events

Crowne Plaza Glasgow is a landmark hotel within the 
City, not only for its size and location, but also its unique 
contemporary style and simple elegance.  With 283 
bedrooms, 15 function rooms, car parking, restaurant, 
bar and leisure club the hotel offers an excellent choice 
of facilities.

CROWNE PLAZA GLASGOW

Contact: Jill Parsons  (0141 306 9988
Email: jill.parsons@valoreurope.com
Website: www.ihg.com/crowneplaza/hotels/gb/en/
glasgow/glwcr/hoteldetail

Cvent, Inc. is a leading cloud-based enterprise event 
management platform, with over 2,000 employees and 
over 28,000 customers worldwide. Cvent offers a range 
of software solutions for event planners, hoteliers and 
venues.

CVENT

Contact: Judy Elvey  (0203 519 7768
Email: JElvey@cvent.com
Website: www.cvent.com 

Our dedicated Conference Centre situated in the heart 
of Edinburgh is the perfect venue for events with up 
to 200 delegates. Enjoy the spectacular backdrop of 
Edinburgh Castle and the city skyline by hosting your 
event in our exclusive Penthouse with rooftop terrace. 
We take your business very personally and are always 
at your service.

DOUBLETREE BY HILTON EDINBURGH CITY CENTRE

Contact: Annabel Drysdale  (+44 (0) 131 221 5414
Email: events@doubletreeedinburghcity.co.uk
Website: http://www.doubletreeedinburghcity.co.uk/

Having completed a £11m refurbishment in 2016 
Doubletree by Hilton Glasgow Central is now one of the 
leading MICE Hotels in Scotland. We have 300 stylish 
bedrooms, 11 meeting rooms and the largest Hotel 
banqueting suite in Scotland. Free WiFi throughout the 
Hotel. Cask bar, Brisket restaurant, Juvenate Health 
& Leisure Club complete the picture….oh and 200 car 
parking spaces!

DOUBLETREE BY HILTON GLASGOW CENTRAL 

Contact: Terry McBeth  (07956382859
Email: Terry_mcbeth@dtglasgowcentral.com
Website: www.dtglasgowcentral.com

As one of the leading conference and gala dinner 
venues in Edinburgh, Dynamic Earth attracts visitors 
from all over the world to prestigious business 
meetings, glittering gala dinners, weddings and other 
innovative corporate functions in Scotland’s iconic 
capital.

DYNAMIC EARTH

Contact: Selina Van Hagen  (0131 523 1269
Email: Selina.VanHagen@dynamicearth.co.uk
Website: www.dynamicearth.co.uk/

The Edinburgh Chamber of Commerce is an independent 
business membership organisation which promotes 
trade and encourages growth in the capital and beyond.  
We are one of Edinburgh’s best-connected business 
networks with over 1000 members. First and foremost, 
we support our members, helping them to grow 
and develop by inspiring connections and facilitating 
collaboration across all sectors and communities. 

EDINBURGH CHAMBER OF COMMERCE

Contact: Richard Ellis  (0131 221 2999
Email: Richard.ellis@edinburghchamber.co.uk
Website: www.edinburghchamber.co.uk  

CONTACT: SHONA MCLEAN    
Shona@eventsbase.co.uk    0131 561 7347

Business events in Scotland typically last between four hours and a day, have on average 
76 delegates,and originate from within Scotland rather than the UK or overseas. Research 
commissioned by Business Tourism for Scotland (BTfS) showed that the majority of event 
business (71%) to venues was generated from Scotland itself. In comparison, 22% of business 
events taking place in Scottish venues comes from the UK market and 7% from overseas.  
It is a myth, therefore, that venues and suppliers’ primary markets are outside Scotland!

l  Business events are worth £3.5 billion to the Scottish economy
l  Dundee just undergone a £1 billion waterfront regeneration and business  
 events are now worth over £68 million, an increase of 7.4% on 2016
l  Aberdeen is undergoing a £560 million investment in infrastructure   
 which includes £333 million AECC, the £30 million redevelopment   
 of Aberdeen Arts Gallery and £7 million refurbishment of the Music Hall
l  Glasgow has been named the UK’s Best Convention Bureau for 12th   
 consecutive year after working with partners to secure over £1.1   
 billion worth of business to the city since 2007
l  EICC reported a record year in 2017 with over 94,000 delegates   
 attending around 200 events seeing the economic impact for the city  
 rise by approximately £55 million

SCOTLAND -
UNUSUAL 
VENUES

SCOTLAND -
HOTELS

SCOTTISH EVENTS FACTS  
AT YOUR FINGERTIPS

Events Directory

From stunning venues to music, mugs, fish tanks, flowers and the latest tech, the 
event experience starts here. To advertise in the Events Directory call 0141 467 7648. 
For Meetings, Incentives, Conferences and Exhibitions.
In every issue - the place to find the right supplier  for your event.

CONTACT 
PATRICK CURLEY 
ON 0141 467 7648
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Source: Team Tourism Consulting 
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Advertorials
If you spend a lot on PR but don’t always attract the media coverage you think your message deserves, choose 
our advertorials as a way of guaranteeing that all-important coverage. 
Combining their experience of news and features working for national newspapers, our seasoned journalists 
can work with your media team to craft compelling messages with the desired impact for your audience.
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Continued on page 28 ➜

The SECC is a front-runner in the global events business projecting its 
sphere of influence across the UK and beyond

BY KEVIN O’SULLIVAN

I
’m with colleagues when I 
first meet Kathleen Warden, 
Conference Sales Director at 
the SECC in Glasgow. It’s a few 
short days after Hogmanay and 

though it’s crisp outside Kathleen is 
positively brimming with excite-
ment as we sit down for coffee in 
the warm and cosy interior of the 
Clydebuilt bar & kitchen.

She is excited about Glasgow, the 
SECC and its people, not necessarily 
in that order but it’s a story she is 
keen to tell: there is a real sense of 
pride about the venue, the place and 
the relationships being forged with 
the likes of the Glasgow City Market-
ing Bureau, a partnership which has 
flourished in recent years and per-
haps is a living embodiment of the 
kind of community ethos invoked by 
the People Make Glasgow brand. 

It’s a slogan that has proved 
to be tourism gold for the city as 
well, having been endorsed for its 
marketing nous and sense of real 
meaning by the New York Times.

Yes, Glasgow is very much a city 
at ease with itself; in the two years 
since the Commonwealth Games 
the place doesn’t feel as if it is 
coming to terms with loss, as can 
happen with global cities in the 
aftermath of a ‘mega event’.

“I think the Commonwealth 
Games actually endorsed our ability 
to deliver complex and challenging 
events,” says Kathleen. “But this 
is something we’ve been doing, in 
the case of the SECC at least, for the 
last two decades. And I think what 
our citywide branding sought to 
evidence, and does actually dem-
onstrate, is that we have the people, 
the skills and expertise which dif-
ferentiates us from the rest. I really 
believe that.”

IF YOU CAST your eye outside the 
centre itself, unveiled 30 years 
ago by the Queen on an admit-
tedly rather barren-looking patch 
of wasteland, the skyline has also 
altered tremendously, as a result of 

both pre- and post-Commonwealth 
Games investment in infrastructure. 

World-leading architects Foster 
& Partners created the now iconic 
Armadillo and more recently the 
SSE Hydro arena, which act as the 
visual eye candy alongside the more 
functional SECC; the Zaha Hadid 
Transport Museum glitters on the 
horizon, and the Glasgow Science 
Centre also competes for the prize 
of the most shimmering pearl on 
the Clyde.

“These places really are as cool as 
they get,” adds Kathleen. “But it’s 
not just the great architecture and 
the skyline; we’ve got five hotels on 
campus and another three being 
added, giving us a total of 1,600 
beds for delegates. And just a short 
walk away is one of the most thriv-
ing restaurant districts in the UK, 
in Finnieston. There are around 40 
restaurants there now - it’s a really 
funky and up-and-coming place.”

Whilst painting a picture of a 
place may be pretty and romantic 
Kathleen inevitably wants to convey 
the sense of Glasgow as a continu-
ally developing place as well. 

“If you look at a map 20 years ago, 
when the perception was that the 
SECC was an out-of-town industrial 
area, and look at what the area is 
like now, it’s totally transformed,” 
she says. “We’ve had massive 
infrastructure development, we’re 
sitting next to the number two live 

entertainment venue in the world 
by ticket sales at the SSE Hydro, 
placing it above Madison Square 
Gardens and Berlin, and the SECC is 
a very big and growing player in the 
global conference market, which 
is sited on an ever-evolving events 
campus. Whilst a few people still 
have the perception of Glasgow 
as an industrial city, it’s a far 
cry from how it was in the 1960s.” 

Kathleen’s enthusiasm for the 
city may be infectious, and ever 
so slightly partisan, but the guide 
books line up behind her: The 
Rough Guide, Fodder’s, The Tele-
graph, The Guardian and Wander-
lust have all placed the city on their 
bucket lists.

THERE IS, however, another topic 
Kathleen is keen to talk about, and 
that’s the SECC and its business 
focus.

It is of course well known for big 
expos and exhibitions with the likes 
of ComicCon packing the rafters 
with an assembled cast of Darth 
Vaders or Stormtroopers. But the 
venue has also become a destina-
tion for huge 2,000-plus delegate 
events for the large conference mar-
ket, for the likes of the Association 
of Medical Education in Europe. 
Doctors also declared last year’s 
annual Royal College of General 
Practitioners gathering “their best 

The SECC relies on the warmth of its staff and 
developing strong personal relationships with 
clients and partners, at home and abroadThey’ve got spirit: how 

the People Make Glasgow 
brand is more than just 
a slogan for the SECC
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conference ever”; incidentally the 
SECC has been developing these 
sector specialisms, and medi-
cal communities are increasingly 
choosing the SECC as a venue.

WHILST THE SECC continues to 
focus on the ‘association business’ 
end of the conference market – a 
highly competitive and lucrative 
space nationally and internation-
ally - Kathleen is also keen to let 
me know that it can be “nimble and 
responsive” for smaller meetings, 
and local business. 

“We’re doing well in that space 
and we’re brilliant at hosting 
inaugural meetings, but we want to 
create a much better understand-
ing that we can do smaller events as 
well,” she says. 

“IF YOU LOOK AT 
A MAP 20 YEARS 
AGO, WHEN THE 
PERCEPTION WAS 
THAT THE SECC WAS 
AN OUT-OF-TOWN 
INDUSTRIAL AREA, 
AND LOOK AT WHAT 
THE AREA IS LIKE 
NOW, IT’S TOTALLY 
TRANSFORMED”

Kathleen Warden, Conference Sales 
Director at the SECC in Glasgow

The Glasgow venue is 
the first to receive the 
World Obesity Federation 
accreditation

BY KEVIN O’SULLIVAN

It’s only many months later that I 
realise I may have been unwittingly 
co-opted into a deliberate experi-
ment to keep me healthy.

It’s the end of November and I’m 
attending an Exhibitor Masterclass 
at the SECC in Glasgow. 

The event, organised by the 
Association of Event Organisers, 
is focused on getting the most out 
of your stand at exhibitions: it’s 
salesy, full of motivational stuff and 

Dancing, diet and 
dynamism: how 
the SECC became 
the first ‘healthy 
venue’ in the world

designed very much to engage staff 
and potential customers. So no 
folded arms, no looking at the floor 
as clients pass you by in the hall, 
that kind of thing. 

But halfway through one of the 
morning sessions and the Dutch 
sales trainer, Han Leenhouts, asks 
everyone to get to their feet. And 
then, with the cue of some music, 
asks us all to dance. I’m a dad 
dancer at the best of times, and I 
sway uncomfortably to the beat un-
less well lubricated, which usually 
happens at weddings. 

But this novel approach sees quite 
a lot of delegates bopping along, 
and it’s 11am in the Lomond Audi-
torium. What is the point of all this, 
you might ask? Well, it only actually 
became clear to me in January as I 

Inhouse caterers Levy Restaurants 
UK, part of the Compass Group, 
worked with nutritionists to ensure 
dishes were of the highest standard 
and healthier cooking methods 
were used.

This included making sure that 
foods contained the correct levels 
of positive nutrients focusing on 
fibre, protein and micronutrients, 
and creating “nutrient dense” 
recipes.

As well as salt being taken off 
the table, wholegrains have also 
been introduced as alternatives 
in pasta and rice dishes, with 
healthier options embedded in all 
menu ranges.

In fact, every menu item was 
individually scrutinised for its fat, 
sugar and salt content, which 

enabled the caterer to specifically 
determine where they had cut 
back on their use.

An example was the creation of a 
lamb dish with pan gravy, trimmed 
of all visible fat with no added 
sugar or salt; additionally, only low 
fat mayo is used and salads come 
with dressings on the side. 

Executive Chef Brendan 
O’Connor also wanted to focus on 
locally-sourced produce, which 
includes baking much of the bread 
onsite, with 50% of it wholemeal.

“Coming from Perth, I’m acutely 
aware of our incredible natural lar-
der, so if I can create a menu using 
a beautiful piece of Scottish beef 
or venison, or if I can use local fruit 
and vegetables, we always look to 
do this,” O’Connor said.

best year ever for conference sales 
in 2015/16, for which corporate 
meetings and events accounted for 
30 per cent of all sales.

GLENDA CARLYLE, one of the 
corporate sales managers, puts the 
overall performance down to strong 
relationships with both corporate 
and association clients and also 
working ever more closely with the 
Glasgow City Marketing Bureau, 
collaborating in joint pitches.

 “Our intention is to grow both the 
association business and corporate 
bookings for the next financial year 
and to continue the joint approach 
with the GCMB,” she says. “But it has 
been a really exceptional year and 
the result of a lot of hard work and 
dedication from both teams.”

Glenda echoes Kathleen’s empha-
sis on bringing in smaller meetings 

The SECC has even taken its 
healthy venue ethos to the 
XL event in Abu Dhabi

n TRIMMING THE FAT 

“We’re less well known for the 
smaller stuff but we can cater for 
upwards of 50 delegates just as well 
as the larger affairs. We want people 
to know this is no longer a filler 
part of our business but increas-
ingly part of our mainstay.”

Of course the SECC also caters for 
highly bespoke events – ones like 
the digital 360D conference -  and 
it hosts multiple events at once, 
without them losing their identity. 
It all combines to give a nice buzz to 
the place, Kathleen says. 

“It’s quite a nice contrast to some 
conference environments, which 
can be a bit sterile if they’re not 
particularly well populated. We like 
having lots on, that’s one of our 
strengths.”

I’m also curious as to what makes 
the place tick. In particular I’m 
keen to speak to the team behind its 

and AGMs from the local corporate 
market to the SECC. There are rooms 
in the SECC that can be used for 
corporate meetings at the same time 
as larger events are going on, with-
out encroaching on each other; the 
spaces can even be adapted to suit 
the number of delegates attending 
an event. The Loch Suite is designed 
exactly for that purpose, delivering 
smart, modern facilities perfectly 
suited to the corporate market. 

“It’s maybe not something people 
are aware of, but these are spaces 
that can also be changed in aspect 
to fit the requirements of an event,” 
Glenda adds. “We are putting more 
focus on that, to let the corporate and 
local market know what we can do.” 

Keeping order books full in the 
short, medium and long term is a 
focus for any conference venue and 
the SECC is no exception. Some 

business has been booked as far 
ahead as 2025; but it’s the people 
theme that strikes me as being 
something that perhaps stands the 
SECC apart from the crowd: it seems 
an undeniably positive place to 
work, and the sales team are experi-
enced and well-versed in their roles.

GETTING OUT and projecting the 
SECC brand and influence is also 
very much part of the day job and 
in the week I’m hounding staff for 
information, the SECC has a stand 
at the Confex conference expo in 
London alongside, once again, the 
Glasgow City Marketing Bureau,  
where the two are drumming up 
business for the city.

And networking doesn’t stop at 
these shores. When I catch up with 
Kathleen she has just returned from 
the XL conference in Abu Dhabi, 

sounding remarkably fresh given 
it’s a Monday morning and she’s 
just flown home at the weekend. 

In fact the XL event is an interna-
tional client venue workshop which 
launched in Glasgow in 2003, and 
which has gone from strength to 
strength ever since.

“It’s the tendency for the SECC 
to lead these kind of events, which 
bring together highly selective 
groups of international venues and 
clients, that has cemented our al-
ready well established reputation on 
the global conference market stage,” 
Kathleen says.

“The SECC has really been at the 
heart of this workshop, and it’s 
something we’re very proud of. I 
think that’s what we’re good at, 
getting out there and projecting 
ourselves as one of the leaders in 
our field.’”

meet Kathleen Warden, Director of 
Conference Sales at the SECC. 

She is pleased to say the venue 
has just received silver accreditation 
from the World Obesity Federation, 
becoming its first Healthy Venue 
in the world, so clearly the health 
of the nation – and for that matter 
all overseas guests - is in very good 
hands, for conference-goers at least. 

Part of that remit is to encourage 
activity among delegates whilst at-

of what it should be for the silver 
award, but they have also made 
some significant changes to the way 
they do things. And they are our 
first venue to be accredited, which 
really is a testament to their com-
mitment and hard work.” 

SOME OF THOSE changes have 
been quite fundamental; salt is now 
on a request only basis for delegates 
at conferences, as cellars have been 

removed from tables. The venue 
has changed the order of its menus 
so the healthy options appear 
first, and on buffet lines salads are 
also the first available option and 
chefs; in this case the caterer Levy 
Restaurants UK has committed to 
producing food with more who-
legrain ingredients, using less sugar, 
salt and fat.

Chris explains that there has 
also been an ‘appetite’ (her word, 
not mine) for such a development 
among the association market, 
whose conferences would benefit 
from not only healthier food op-
tions, but also more of a focus on 
keeping delegates active. 

“All the feedback I’ve had is that 
it’s definitely something associa-
tions would like to do and it would 
be great if it was easier to do, as 
well,” she says. 

“So one of the key things for us is 
working with planners and venues 
encourage standing ovations, hourly 
stretching breaks and walking 
meetings and receptions.” 

A recent association conference 
even saw its president ride an SECC 
bike – which are free for delegates 
– across the stage as part of the 
welcome address.

“It’s that kind of novel thinking 
which really has set them apart. 
I think at that particular confer-
ence they had a massive increase 
in people using the bikes, which 
is great to see.” As for dancing, it 
remains to be seen whether it will 
catch on.

tending conferences and meetings. 
The other focus is on catering, to 
ensure healthy options are promot-
ed wherever possible. The SECC has 
made great strides on both fronts, 
according to Chris Trimmer, Execu-
tive Director at the World Obesity 
Federation. 

“It’s a fantastic achievement and 
they should really be very proud,” 
she says. “I think the SECC felt they 
were already doing the majority 
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“THEY WERE KIND 
ENOUGH TO SAY 
THAT OF THE 82 
CONFERENCES THEY 
HAVE HAD SINCE 1950, 
WE WERE IN THE TOP 
TWO ALONG WITH SAN 
FRANCISCO” 

Gordon Hodge, head of conferencing 
and events

seven days a week, 365 days a year. 
We’re in the city centre, with good 
access to public transport and the 
road network. It’s very flexible, in 
terms of the spaces. And we have a 
really great team.”

Among its facilities are a 450-seat 
auditorium, 10 seminar or break-
out rooms of varying size, a tiered 
lecture theatre seating 150, flexible 
foyer space for catering, exhibitions 
and networking and, on level nine, 
a self-contained suite that lends it-
self to smaller corporate receptions, 
dinners or board meetings.

AT 130SQM, THE main audito-
rium is the ideal venue for a large 
conference. It can also be set up 
as one tiered section for up to 300 
delegates, and one flat-floored area 
for up to 150 people. For smaller 
events, or to create separate spaces 

for a large event, it can be split 
into three self-contained, sound-
proofed areas sitting 150 in each. 
Outside, the level two foyer space 
– 200sqm – is ideal for exhibitions 
and catering.

THE LEVEL ONE 150-seat audito-
rium is perfect for a small confer-
ence or event and its adjacent foyer 
is ideal for registration, catering and 
networking. Level three is home 
to the seminar or breakout rooms, 
accommodating up to 35 people 
each and fitted with projection 
screens, LCD TVs and lecterns. Four 
of the rooms have removable walls 
to create two large rooms, capable 
of hosting up to 85 delegates. Flat 
floors and flexible furniture mean 
that you can change the layout of 
each room to suit your event.

Level nine hosts the building’s 
executive suite. With its spa-
cious setting, large windows and 
bright rooms, the suite is ideal for 
high-level board meetings, smaller 
corporate receptions and dinners. 

It can comfortably sit 64 delegates 
in a cabaret style and for presenta-
tions the windows have adjustable 
screens to reduce natural light. The 
suite is completely self-contained, 
has its own foyer space, reception 
desk and cloakroom.

Each conference and meeting 
space has some of the latest audio-
visual technology available. For 
example, among the features of the 
main auditorium are presenter’s 
console with integrated PC and 
comfort monitor, flexible central 
lectern with mic, DVD player and 
document camera, dual data  
projection onto ceiling-mounted 
retractable screens and induc-
tion loop. Nourish, the univer-
sity’s catering provider, embraces 
sustainable, organic and fairtrade 
principles.

“In Glasgow, there are a lot of 
venues that can accommodate 
around 150 people and then there 
are the much larger venues like the 
SECC and the Royal Concert Hall,” 
said Hodge. “But there are very few 

medium-sized spaces than can ac-
commodate between 200 and 500 
people, particularly with dedicated, 
modern conference and events 
facilities.”

IT’S BEEN A busy time for Hodge 
and his team; within a week of 
taking ownership of the build-
ing last February, Strathclyde was 
hosting commercial conferences 
and at its peak has hosted 55 events 
in one month. A highlight? “Just a 
few months after we opened, we 
hosted an international conference 
on wireless, mobile and vehicular 
technology.

“Three days, 500 people; there 
was actually a real sense of commu-
nity developed between us and the 
delegates,” said Hodge. “And they 
were kind enough to say that of the 
82 conferences they have had since 
1950, we were in the top two, along 
with San Francisco.”

www.strath.ac.uk/ 
conferencingandevents

DELIVERY
UNIVERSITY OF STRATHCLYDE

Taking conferences and 
events to the next level
A new venue offers 
modern, dedicated 
facilities in an 
innovative setting

BY WILLIAM PEAKIN

Like a storied arrow tip, the Univer-
sity of Strathclyde’s Technology & 
Innovation Centre rises nine floors 
from Glasgow’s George Street. The 

‘Clockwise: Main auditorium, 
reception desk and one of the 
foyer spaces at Strathclyde 
University’s conference and 
events venue’

visually striking £89m building is 
transforming the way academics 
collaborate with business, industry 
and the public sector.

It is where people are finding so-
lutions to challenges in areas of eco-
nomic importance including energy, 
health, future cities and manufac-
turing. In the spirit of the centre’s 
intent – to encourage exploration, 
interaction and advancement - a 
good chunk of that money, £11m, 
went towards creating state-of-the 

-art conference and events facilities.
Recently, Gordon Hodge, the 

genial head of conferencing and 
events at Strathclyde, gave me a 
tour. It was a rare quiet moment in 
the centre, allowing a detailed look 
at the range of spaces; on a return 
visit, the building was buzzing with 
two conferences.

“People do not expect academic 
institutions to have modern, dedi-
cated conference facilities,” he said. 
“This is a different offer. We’re open 
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Vehicle rental company 
fuelled by success of 
big sporting spectacles 
and burgeoning film 
and TV business

 
BY KEVIN O’SULLIVAN

O
utlander, Happy Valley, 
World War Z. Oh, and 
possibly Trainspot-
ting 2. It’s a roll-call of 
instantly recognisable 

household TV and movie titles, 
whose production might not have 
run so smoothly were it not for 
the help of Arnold Clark and its 
expanding events rental business. 
The names come up in conversation 
with Philippa Park, who leads the 
events, film and TV team from the 
car company’s offices in Glasgow.

In the last 18 months, she tells 
me, the team has doubled its size, 
buoyed not only by demand from 
the increasing numbers of mov-
ies and TV series being filmed in 
Scotland, but also by the now com-
mon occurrence of major sporting 
events taking place here: the Open 
golf championship at Troon this 
summer is likely to further drive 
demand.

WITH THE RED carpet only just 
rolled back from the Oscars, I ask 
Philippa what the all-female team 
might make of leading man Leon-
ardo DiCaprio placing a booking 
through them, if he were to need 
a Toyota Prius to take him to a ro-
mantic location shoot in a Scottish 
glen. 

“I think there would be a queue 
on that one,” she says. “I think they 
would even offer to drive!”

Transport is a major subject for 
events planners, especially those 
focused on bringing in international 
association business, which is a 
highly lucrative market, some-
thing Scotland is really tapping 

Arnold Clark doubles size of its 
events team… with a little 
help from Tinseltown

‘EVENTS ARE A 
GROWING PART 
OF THE BUSINESS 
AND THE TEAM 
ARE DEDICATED 
TO THE FIELD. 
EVENT LOGISTICS 
ARE NOT ALWAYS 
STRAIGHTFORWARD.’

The vehicle rental arm of 
Arnold Clark has grown with 

the demand driven by the 
events industry

into now. Air, rail and even coach 
transport plays its part in getting 
delegates into the country, but firms 
like Arnold Clark know logistics 
involves a coordinated approach, 
and what vehicles allow is freedom, 
that ‘short hop’ or shuttle service to 
destinations not covered by public 
networks.

“We have a fantastic, well-
positioned branch network with 
35 rental locations across the UK. 
We’re now in the position to be 
able to offer services at all the 
major Scottish airports: Inverness, 
Aberdeen, Dundee, Edinburgh, 
Glasgow, Prestwick and in England, 
Manchester airport. So in terms of 
coverage and accessibility, we’re ev-
erywhere we need to be,” she says. 
“I think it’s also ease of travel and 
comfort, as well. That’s what people 
get when they use us.”

She adds: “Events are a growing 
part of the business and the team 
are dedicated to that field, because 
a travel itinerary is not always 
straightforward. People have a lot 
of questions, about vehicle size and 
requirements, based on how many 

people they’re travelling with or kit 
they need to transport, so they’ll 
draw on our experience for that.”

THE TEAM, WHICH is six in num-
ber, is also attending more network-
ing events as it seeks to drum up 
business, which means trips down 
to Manchester, where a lot of film 
and TV work in particular is based. 

On inbound tourism, the company 
also works with VisitScotland and 
the Scottish Tourism Alliance, as 
well as numerous travel brokers to 
make sure its message gets across to 
potential buyers.

But the one thing that stands out 
as we chat is experience. The short-
est time a member of the events 
team has been with the company is 
eight years, with the longest at 20.

“The experience we have is phe-
nomenal, and I think that’s what’s 
helped us get to where we are now. 
Myself and my colleague Suzanne, 
as account managers, do all of the 
face-to-face account management 
with our clients, with the rest of the 
team offering operation and logisti-
cal support, meaning the service we 
offer overall, I think, is first class. 
I’ve worked at other rental firms 
in my career and we really do offer 
so much flexibility in comparison. 
I think you need that for events, 
especially some of the outdoor 
events, where you need vans and 
4x4 vehicles. It’s that flexibility, and 
also a modern, young fleet, which 
gives us a real edge.”Philippa Park, Arnold Clark
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